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Iserlohn, June 2022 

Unemployment is threatening Europe. While the working 
population is continually shrinking, the Great Resigna-
tion rolls onwards fuelled by the job-hopping genera-
tion. To acquire and retain qualified workers, companies 
now need to do more than simply offer a high salary. 
The top five incentives when looking for a job include a 
family-friendly atmosphere, flexible employment options 
using hybrid working methods and the work-life balance 
that goes hand-in-hand with them. (StepStone Study The 
Silent Resignation – 18,000 participants, May 2022)

In this latest trend paper “Hybrid working: a game 
 changer for employer branding”, the Modern Work 
 expert DURABLE sheds light on the developments within 
the  European labour market and the requirements that 
younger generations have when it comes to their work-
place. DURABLE also provides solutions for hybrid work-
places – a key success factor in the fight for employees.
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Wanted: young talent 

Despite the coronavirus pandemic, unemployment in the EU 
sank to a record low of 6.4% in December 2021. This has led to a 
lack of skilled workers in many sectors, particularly  engineers, 
software developers and IT experts as well as traders, nursing 
staff, and hospitality workers. Most job vacancies in Germany 
remained unfilled. Here, there were 1.7 million  vacant posi-
tions in the past year. The reason for the increase in unemploy-
ment is the same in practically all European countries. 

An ageing population in the old world

Sadly, the Baltic States and Germany top the charts in this 
respect within Europe. By 2030, there will be a decline in 
the working population of up to 12%. With the exception of 
Ireland, all EU countries are affected by an ageing popu-
lation and the resulting drop in the labour force. This can 
have serious effects on the economic performance of com-
panies if they do not manage to acquire and retain workers. 
 

Graphic: DURABLE, sources: Eurostat and the German Economic Institute
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I’ll be off then! The Great Resignation

This ongoing economic trend from the USA has long since reached European shores. Right 
now, 48% of workers in Germany – almost one in two – are interested in changing their job 
or are already actively looking for a new employer (EY job survey, December 2021). This is an 
unprecedented peak. Particularly after the two years of stagnation caused by the  COVID-19 
pandemic, there is now a strong desire for a new job and a new working environment. Only 
one in five employees feels loyal to their employer, and in young people under the age of 34, 
this figure drops to just one in six. In comparison, loyalty was felt by one in three employees 
in 2017 (EY job survey). Especially in the case of younger generations, work is simply one 
of life’s building blocks that has to fit in around family, friends, leisure and travel. For the 
Baby Boomers and Generation X, work is (or was) a much more significant cornerstone of 
life that warrants correspondingly high loyalty towards their employers. 
However, there are large differences between the USA and Europe. According to Raymond 
Torres, Director of International Economy at the Spanish analysis centre Funcas, what 
 Europe is experiencing is not a true Great Resignation but rather a Great Rethink in the 
area of work.

Graphic: DURABLE, source: EY job survey, December 2021
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Flexibility is an asset

According to the Austrian study “The Future of the Working World”, the 
 present-day working world needs to undergo a much more dramatic change if it 
is to provide in the future what young people are expecting today. (Leitbetriebe 
Austria and Zukunft Lehre Österreich, 2021). The classic nine-to-five office job 
holds no appeal for Millennials and Generation Z. So what is the solution? Even 
though the salary is still the most important factor when deciding whether or 
not to  accept a job, it is immediately followed by more “softer” incentives. Hybrid 
working is top of the list. According to the latest StepStone survey of 18,000 job 
seekers (May 2022), flexible working in regard to working hours, locations and 
organisation is in demand. 
“Pay is just one decisive factor among many. The important thing is that the full 
package ticks all the boxes. When competing against each other to find qualified 
staff, companies can come out on top by making use of hybrid ways of  working 
wherever possible and offering a working environment that can be flexibly 
 adapted”, says Alexander Roß, CEO of the job website Kimeta. 
Hybrid working enables a more individually tailored combination of work and 
 private life and thus ensures a better work-life balance, which is also an impor-
tant selection criterion when choosing where to work. After all, according to a 
February 2022 survey by the German news magazine “Spiegel” in collaboration 
with the opinion research institute Civey, the absolute majority of 16 to 29-year-
olds say that their private life is more important than their career.

What makes
an employer
appealing?

Flexible working
51 %

Flexible hours
57 %

Work-life balance
54 %

Meaningfulness
54 %

Salary
66 %

Graphic: DURABLE, source: StepStone
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Rethinking workplaces

Whether you choose to work in the office, from home, in a co-working 
space or in the café round the corner, workplaces can take on various 
forms and are used equally. We'll never reach the stage of working 100% 
remotely. The feeling of community and the sense of belonging to a com-
pany is simply too important a factor for successful performance. This is 
something that experts all over the world agree on. 
Therefore, in the future, offices will continue to play a central role in the 
working world. However, their function will change from a fixed place of 
work to a meeting place for staff, a central point of contact for creative 
collaboration and a place to experience being part of a team. This means 
that offices will need to be redesigned. The “What” is clear; it’s the “How” 
that we now need to focus on.

Solutions for hybrid working

To ensure that hybrid working is successful, a perfect interplay of techno-
logy, mobility and ergonomics is required that can be individually  adapted 
to each workplace and meeting point. Modern Work expert DURABLE 
 develops and produces intelligent products and solutions for the  modern 
workplace. The DURABLE range is characterised by clever details, 
high-quality materials and manufacturing as well as multi-award-winning 
design. The great variety of applications offered by DURABLE products has 
the potential to make hybrid workplaces that fit your personal require-
ments 100%.

Picture: DURABLE
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11:00 am 
Project planning 
@ Café Lounge

09:00 am  
Hybrid presentation 
@ Meeting room

02:00 pm 
Video call update 
@ Office

04:00 pm 
Team meeting 
@ Production facility

06:00 pm 
Online after-work session 
@ Open Space

→ → → →

Cowork + Conversation = COWORKSATION®

A hybrid presentation in the meeting room in the morning, 
project planning in the cafeteria in the afternoon with col-
leagues logging in remotely and later an update video call in 
the office – it’s all so simple with the new COWORKSATION®. 
This flexible media trolley from DURABLE is along for the ride 
and can transport all the necessary video equipment such as 
monitor, remote control, extension cable, mini PC, mouse and 
keyboard. All the cables are hidden inside the aluminium pro-
file. That means that all devices and components are ready to 
go without any cables hanging down and causing trip hazards. 
COWORKSATION® is the ideal modern work device for anyone 
who wants to work flexibly wherever they want – for example in 
agile teams – and who also uses a screen for communicating 
and presenting.
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LAPTOP STAND RISE

With a laptop, it’s possible to work and take part in 
 video conferences wherever you are. However, the 
user comfort is often sadly lacking. The table is too 
low, balancing the device on your knees on the sofa is 
annoying, and wobbly stacks of books are far from the 
ideal solution for achieving the right height. With the 
laptop stand RISE, DURABLE is once again at the ready 
with a practical, ergonomic solution. The fully adjust-
able desk mount is suitable for laptops and  tablets 
 between 9″ and 17″. The height and the tilt angle can 
be adjusted to suit your personal needs. The laptop 
stand RISE is stable and non-slip.

TABLET HOLDER

Whether you use it as an additional device, an on-the-
go appliance, a presentation tool or a control panel, a 
 tablet is a piece of standard equipment for many  people 
and is used for private streaming as well as work. 
With its TABLET HOLDER range, DURABLE  offers an 
 excellent solution to make working and presenting 
with  tablets extremely efficient. The high- quality hold-
ers can be individually attached, rotated and fixed into 
 position and can be adjusted to fit all  standard-sized 
tablets. The various models are designed to suit a 
range of applications: TABLET HOLDER TABLE brings 
 tablets into the correct ergonomic position on your 
desk.  TABLET HOLDER TABLE CLAMP can be  attached 
to the edge of desks, taking up minimal space, and 
moves on a swivel arm. For communal areas, the 
 TABLET HOLDER WALL is ideal for wall-mounting 
 tablets while the TABLET HOLDER FLOOR is the 
 perfect floor stand for holding your device.

Working at a screen? Of course. Then do it ergonomically!

The greatest flexibility means being free to chose where you work from. This could be in the office, at your favourite café 
or from home – on the balcony or in the garden if the weather is good. In order to work efficiently and feel comfortable, 
powerful IT equipment and supportive ergonomics are essential in the places where you work.

MONITOR MOUNT PRO

When working in the office or from home, stationary 
computers, mini PCs or docking stations are  often 
used. That’s why it’s always good to have one or two 
monitors available for computer work. But be care-
ful! If the monitor is wrongly positioned, it can lead 
to headaches and back pain as well as neck and eye 
strain. With its functional design elements, the award- 
winning DURABLE Monitor Mount PRO is  available in 
various models to make working with a screen more 
ergonomic. The elegant, infinitely adjustable mecha-
nical elements allow each user to adjust the height, 
 angle and distance of the monitor to fit their individual 
needs.
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DURABLE

For journalists: 
To request print-resolution DURABLE visuals, please write to durable@m-pr.de.

About DURABLE:
With its intelligent solutions, DURABLE Hunke & Jochheim GmbH & Co. KG helps professionals succeed in today’s 
and tomorrow’s working world. DURABLE boasts over 100 years of expertise in professional presentation and organi-
sation concepts, which are used in many lines of work around the world. The forward-looking company identifies work 
trends and develops innovative concepts to meet the needs of the changing professional world. DURABLE’s product 
lines in the premium segment stand out with their excellent quality, design and functionality. 
DURABLE currently has a staff of about 700 employees at its headquarters in Iserlohn/Germany and its subsidiaries 
in Europe and the USA. 

For more information, please visit durable.de
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